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[ Abstract] Trademark disputes involve consumers’ knowledge about specific trademarks and consumer
questionnaire survey is the direct evidence of such knowledge. However, a variety of factors affect the objec-
tivity of such survey. As a result,evidence collected are not playing the key role they should have played in re-
solving trademark disputes. In the U. S., consumer questionnaire surveys have been excluded from evidence
for a long time because of the hearsay evidence rule. China should pay more attention to such questions as how
to determine the scope of survey targets, selection of surveyors,the generally accepted survey procedure and

the analysis of the data in a scientific way.
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