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[ Abstract] In the United States, the Internet is generally regarded as a kind of media
for transmitting advertisement, and there is no obvious particularity in the design of the legal
system and the concrete process of regulation of online advertising. Traditional advertisement
legislative and regulatory bodies and mechanisms continue to play a leading role in the Internet
environment. As commercial speech is protected by the First Amendment, the legislation on and
the regulation of online advertising are relatively limited. Online advertising is inevitably cross-
border. According to Interstate Commerce Clause in the U. S. Constitution, FTC and other fed-
eral agencies are the main bodies responsible for the regulation of online advertising. In light of
the characteristics of online advertising, U. S. legislative and executive branches have not only
expanded the application of the existing legislation, but also conducted special legislation and
carried out administrative guidance in a timely way. Self-regulation by industry organizations
such as Advertising Self-Regulatory Council and self-governance by Internet platform companies
such as Google also play an important role in the regulation of online advertising. The legal reg-
ulation of online advertising in the US shows the characteristics of “ex-post supervision & pru-
dential regulation, collaboration among different departments, multiple methods of regulation,
effective self-governance, and scientific platform responsibility rules” , which are conducive to

the stable and rapid development of online advertising in the US.
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